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POJIb KPEATUBHBIX ITPOCTPAHCTB U OCOBEHHOCTH UX
INPOEKTHUPOBAHUA

Annomayusn. Cospemennoe paboyee mMecmo u BPOCMPAHCEO, 68 KOMOPOM OHO HAXOOUMCS,
OUHAMUYHO MEHIemCcst U MOOupuyupyemcs nocieonue 200ul. Texnonocuyeckuil npozpecc, 8 MOMeHme
KOMOpo20 Mbl JcueeM u pabomaem, npedocmasisem Jo0sam 00OHOBPEMEHHO MACCY 603MONCHOCMEL, HO
makaice Oenaem 6vi306bl, HA KOMOPbIE NPUXOOUMCsL omeeyamy. MHo2ue HACMOILKO 6UOOUIMEHUNU CEOU
pabouue mecma, umo ewe 20 nem HaA3a0, oQUCHBLIM PAOOMHUKAM ObLIO Obl CIONCHO 8000PA3UMD.
Dpunancepsvl U CneYuamUcmvl KpeamueHvlx npopeccuii ceco0Hs Mo2ym pabomams Noumu 6e3oe: 8
napke, 6 kage, 6 mempo, ooma, u 6 mMoOOM Opyeom Mecme, 20e npudem uoes U 6vblOACHCs
803modicHOCmb. Kpeamuenviil knace, kpome 6ce2o npoveo, HAYal OYeHb YEHUMbCS U MHO2UEe MUPOGble
Opendbl 6edym «OXOmy» 3a YEHHbIMU KAOPAMU, CO30AIOUUMU HOBble NPOOYKmbL. [l KpeamusHoz2o
npogeccuonara — BajicHa OUHAMUKA U 6APUAMUEHOCMb, AOANMUBHOCMb NPOCMPAHCMEA NOO
pasnuunvle 3a0auu. Tax, NOsAGUIUCL KOBOPKUHSU U KPeamueHvle NpOCMpancmed, 20e c80600Hble
npogheccuonanvl Mo2nu CHUMAams cebe 8 apeHoy CMoL U CMyl Ha OeHb WU Ha Mecsiy U He Oblimb
«NPUBSZAHHBIMY K OOHOMY MECmY HA 00120, HU (DUHAHCO80, HU lopududecku. Muoeue xomnanuu u
oghucel Hauanu 6HeOpAMb 6 OU3ALH UHMEPbEPa CEOUX NPOCMPAHCME KPeamugHvle npuemvl, 0eldms
NPOCMPAHCINGO «2UOKUM» U HEPOPMATbHBIM, C030A8aNmb 30HbL ONsl OOWEHUs. U CMeHbl 0OCAHOBK,
omovixa u mecma Ol NPOBEOCHUSI «MO3208bIX-ULMYPMO8». JlaHHas MeHOeHYuu KaxncoblM 2000M
Habupaem 6ce GobULUIL UHMEPEC U CO30AIOMCSL HOBble MECMd, OMBeUarujue 8bl3084M COBPEMEHHOCTIU.
B uccnedosanuu  paccmompenvi  6Udbl  KPEAMUGHbIX NPOCMPAHCME, CHOCOObL  MOOUpUKayuu
MPAOUYUOHHBIX 0CNLOBbIX NPOCMPAHCING (0UCO8) C Yelblo CO30AHUL 8 HUX MEOPHECKOU ammocepbi.
Ha npumepe peanuzoeanio2o npoekma, Ha2Is10HO NOKA3AHBI NPUHYUNBL U NOOX00bl 8 NPOSKMUPOBAHUU
npoOCMpancme sk KPeamueHbix CReyuarucnos.

Knrwuesvle cnosa: xpeamusnwiil kiacc 1, kpeamugnas niowaoka 2, kpeamusHas cpeoa 3,
oguc 4, xosoprune 5.
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ROLE OF CREATIVE SPACES AND FEATURES OF THEIR DESIGN

Abstract. The modern workplace and the space in which it is located has been dynamically
changing and modifying in recent years. Technological progress, in which we live and work, provides
people with a lot of opportunities at the same time, but also creates challenges that must answered to
them. Many have changed their workplaces so much that 20 years ago, office workers would have been
hard to imagine. Freelancers and creative professionals today can work almost anywhere: in a park, in
a cafe, in the subway, at home, and anywhere else where an idea comes up and an opportunity arises.
The creative class, among other things, began to be highly valued, and many global brands are
"hunting" for valuable personnel creating new products. For a creative professional, dynamics and
variability, adaptability of space for various tasks are important. So, coworking spaces and creative
spaces appeared, where free professionals could rent a table and chair for a day or a month and not be
"tied" to one place for a long time, either financially or legally. Many companies and offices began to
introduce creative techniques into the interior design of their spaces, make the space "flexible" and
informal, create areas for communication and change of scenery, recreation, and places for
brainstorming. This trend is gaining more and more interest every year and new places are being
created that meet the challenges of our time. The study examines the types of creative spaces, ways of
modifying traditional business spaces (offices) to create a creative atmosphere in them. On the example
of the implemented project, the principles, and approaches in the design of spaces for creative
specialists are clearly shown.

Keywords: creative class 1, creative platform 2, creative environment 3, office 4, coworking
space 5.
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